RONALD J. VATALARO, MBA
321-501-2005 | ronjvmedia@gmail.com | https://www.linkedin.com/in/ronvatalaro
Director of Growth & Digital Strategy
Demand Generation | Performance Marketing | Marketing Operations

[bookmark: professional-summary]PROFESSIONAL SUMMARY
Director-level marketing leader with 15+ years of experience driving lead generation and digital performance for multi-location and services-based organizations. Strong background in paid media, SEO, CRO, and marketing automation with hands-on ownership of leadership, strategy, execution, and optimization. Known for building efficient growth systems, managing large budgets, and aligning marketing execution with business objectives. Industry experience in healthcare, real estate, higher education, home services and cosmetics. B2B and B2C/DTC experience. 

[bookmark: core-skills]CORE SKILLS
Growth & Demand Generation
Demand Generation, Funnel Optimization, Lead Strategy, Attribution
Paid Media & Performance
Google Ads, Bing Ads, Meta Ads, Programmatic, OTT/OLV/CTV
Website Management
SEO, Content Strategy, CRO, A/B Testing, CMS, HTML, CSS, JavaScript, PHP
AI/LLMs
AEO/GEO, data analytics, strategic orchestration and prompt/agent training
Marketing Operations
HubSpot, Salesforce, Pardot, SFMC, Marketing Automation
Leadership & Collaboration
Team Leadership, Vendor Management, Cross-Functional Alignment

[bookmark: professional-experience-1]PROFESSIONAL EXPERIENCE
[bookmark: X83483371b84e070739a7f1f785dba56133e2a97]Director of Digital Marketing & Advertising
American House Senior Living / REDICO / Go+ Design | 2021–Present
· Lead multi-channel digital marketing strategy across paid media, SEO, and CRO for a 60+ location portfolio
· Drive 30%+ YoY lead growth through performance optimization and funnel improvements
· Manage $3M+ annual marketing budget across search, social, and programmatic channels
· Oversee HubSpot CRM, marketing automation, and lead nurture programs
· Partner with sales teams to improve lead quality, conversion rates, and follow-up processes
· Manage third-party vendors across digital marketing, web development, and creative services
· Creating automations, agents, creative assets, and workflows using ChatGPT, Copilot, and Claude

[bookmark: digital-marketing-director-1]Digital Marketing Director
Validus Senior Living | 2017–2021
· Managed digital marketing strategy and execution with a team of 4
· Oversaw $100K/month marketing budget across paid search and paid social
· Implemented marketing automation and supported Salesforce CRM initiatives
· Supported new community launches and PR campaigns

[bookmark: crm-marketing-manager-1]CRM Marketing Manager
L’Oréal (SalonCentric) | 2016–2017
· Managed email and CRM marketing programs for 8M+ contact database
· Executed lifecycle campaigns, testing, and performance reporting

[bookmark: education-1]SEO Manager
Bisk Education | 2013–2016
· Managed SEO and content strategy for a 15-person marketing team with 5 direct reports, supporting online enrollment growth for university partners
· Consulted with higher education institutions including MSU, USF, Villanova, Columbia University, and Florida Tech on digital marketing and SEO strategy
· Led conversion rate optimization testing across landing pages and enrollment funnels
· Conducted technical and content SEO audits to improve organic performance and site health
· Collaborated with content and marketing automation teams on lead nurture and lifecycle campaigns
· Delivered training and guidance on SEO, CRO, and website optimization best practices
· Designed and executed A/B tests to improve website conversion rates and user experience

Previous Roles
Internet Marketing Coordinator – Zymphony Technology Solutions 2012-2013
Jr. Web Developer – Blue Tangerine Solutions – 2011-2012
Social Media Coordinator – Revolution Technologies – 2010-2011
Copywriter – Florida Institute of Technology –  2010

EDUCATION
· MBA, Business Administration – Florida Institute of Technology
· BS, Digital Media (Marketing Minor) – University of Central Florida

